NAMI New Jersey

National Alliance on Mental lliness
WWWw.naminj.org

What is NAMI New Jersey?

NAMI New Jersey is the state affiliate of National Alliance on Mental lliness, a statewide private non
profit organization dedicated to improving the lives of individuals and families affected by mental iliness.
Our network of support and advocacy groups is composed of families, friends and persons affected by

mental illness.
What does NAMI New Jersey do?

NAMI provides Support, Education and Advocacy in support of our mission.

Support:
NAMI New Jersey’s support is focused on providing those affected by mental illness and their families

emotional support, information and resources through the following ways:

o Peer led Support groups across the state for individuals and families, including those offered for
multicultural groups, where members find understanding, acceptance and mutual support.

e Information and on local, state and national resources for those affected by mental iliness and

their families

Education:
NAMI New Jersey offers an array of support and education programs and initiatives, including:

o NAMII signature programs such as Family to Family Education, In Our Own Voice and Hearts &
Minds that provide critical education to help individuals and families gain knowledge and skills

for living successfully with mental illness.

e State developed programs such as school based education for teachers and students, law
enforcement education, and other activities to help professionals, government, providers and
the general public understand mental illness.

e A comprehensive website, print and e-newsletters, conferences and activities that provide the
latest information on treatments and research, foster understanding and dispel stigma.

Advocacy:

NAMI NJ promotes legislative and public policy issues that improve mental health services, achieve
parity in health insurance, eliminate stigma, and increase research into the causes and treatment of
brain disorders. We advocate for improved delivery of services, community support and housing.



NAMI New Jersey Programs

Family-to-Family Education Program in English
& Spanish

NAMI Basics - Education for Young Families
NAMI Connection Recovery Support Group

Mutual Self-Help Support and Advocacy
Programs

Law Enforcement Education Program

School Education: Educating the Educators &
Every Mind Matters

South Asian Mental Health Awareness in Jersey
(SAMHA))

Chinese American Mental Health Outreach
Program (CAMHOP-NJ)

NAMI NJ en Espafiol & Latino Outreach Program

African American Outreach Advisory Group -
AACT-NOW!

National Institute of Mental Health Outreach
Partnership

“In Our Own Voice - Living with Mental lliness”
Hearts & Minds

Consumer Outreach Program & NAMI CARE
Statewide Grassroots Advocacy Network

Public and Community Education and
Awareness Programs

Public Policy & Legislative Advocacy
Expressive Arts Network

“People with Mental lliness Enrich Our Lives’

NAMI NJ-Intensive Family Support Services
Family Outreach Program

“Freedom from Stigma” Campaign
Affiliate Leadership Development

Education and Awareness - Conferences,
Newsletters, Website, & Publications

Family Site Review Program

Family Support Act Workgroups

1562 Route 130, North Brunswick, NJ 08902 Ph: 732 940 0991 info@naminj.org www.naminj.org
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National Allance on Wenial iness Mental lliness: FACTS AND NUMBERS

“Simply put, treatment works, if you can get it. But in America today, it is clear that
many people living with mental illness are not provided with the essential treatment they need.”

—Michael J. Fitzpatrick, executive director of NAMI National, National Alliance on Mental lliness, Grading the States 2006, Arlington, Va.

One in four adults—approximately 57.7 million Americans— ¢ Racial and ethnic minorities are less likely to have access to mental
experience a mental health disorder in a given year. One in 17 lives health services and often receive a poorer quality of care.®

with a serious mental illness such as schizophrenia, major
depression or bipolar disorder* and about one in 10 children live
with a serious mental or emotional disorder.?

¢ In the United States, the annual economic, indirect cost of mental
illness is estimated to be $79 billion. Most of that amount—
approximately $63 billion—reflects the loss of productivity as a

About 2.4 million Americans, or 1.1 percent of the adult population, result of illnesses.2

lives with schizophrenia.

Individuals living with serious mental illness face an increased risk
Bipolar disorder affects 5.7 million American adults, approximately of having chronic medical conditions.® Adults living with serious
2.6 percent of the adult population per year." mental illness die 25 years earlier than other Americans, largely

i i 10
Major depressive disorder affects 6.7 percent of adults, or about due to treatable medical conditions.

14.8 million American adults.* According to the 2004 World Health Suicide is the eleventh-leading cause of death in the Unites States
Report, this is the leading cause of disability in the United States and the third-leading cause of death for people ages 10-24 years.
and Canada in ages between 15-44.2 More than 90 percent of those who die by suicide have a
diagnosable mental disorder.t*

Anxiety disorders, including panic disorder, obsessive-compulsive

disorder (OCD), posttraumatic stress disorder (PTSD), generalized In July 2007, a nationwide report indicated that male veterans are

anxiety disorder and phobias, affect about 18.7 percent of adults, twice as likely to die by suicide as compared with their civilian peers
an estimated 40 million individuals. Anxiety disorders frequently in the general United States population.?2
co-occur with depression or addiction disorders.*

) - _ Twenty-four percent of state prisoners and 21 percent of local jail
An estimated 5.2 million adults have co-occurring mental health prisoners have a recent history of a mental health disorder.’3

and addiction disorders.* Of adults using homeless services, 31

bercent reported having combination of these conditions.® Seventy percent of youth in juvenile justice systems have at least

one mental disorder with at least 20 percent experiencing signifi
One-half of all lifetime cases of mental illness begin by age 14, cant functional impairment from a serious mental iliness.**
three-quarters by age 24.° Despite effective treatments, there
are long delays—sometimes decades—between the first onset of
symptoms and when people seek and receive treatment.”

Over 50 percent of students with a mental disorder age 14 and
older drop out of high school—the highest dropout rate of any
disability group.*®

Fewer than one-third of adults and one-half of children with a

diagnosable mental disorder receive mental health services in a

given year.?
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@ DAMIWalks /it NAMINEW JERSEY WALK

National Alliance on Mental lliness

Saturday, May 12, 2012 - Boardwalk at Seasude Park in Ocean County
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Location: Boardwalk at Seaside Park in Ocean County
Date: Saturday, May 12, 2012
Distance: 5K

Check-in: 9:30 am
Start Time: 11:00 am

For more information:
ﬂ‘:};nls;wg 732 940 0991 ¢ info@naminj.org
v www.naminj.org

NAMI New Jersey is the state's largest grassroots organization dedicated to improving the
quality of life of individuals and families affected by mental Iliness through education, support
and advocacy. Local Affiliates in twenty-one counties provide self-help support and advocacy
groups composed of families, friends and persons affected by mental illness.
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National Alliance on Mental lliness

Event
Sponsorship Opportunities
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National Alliance on Mental lliness

SPONSORSHIP CONFIRMATION FORM

___Yes!, we are proud to support the NAMI New Jersey NAMIWalks. We authorize NAMI New
Jersey to include our name or logo on all the materials printed for the event consistent with our
sponsorship selection below.

Presenting Sponsors $ 10,000
Major Sponsor $ 7,500
Gold Sponsor $ 5,000
Kick-Off Luncheon Sponsor $ 3,500
Walk Wristband & Silver Sponsor $ 2,500
Awards Reception $ 1,500
Bronze Sponsor $ 1,000
Supporter Sponsor $ 500
Kilometer Sponsor $ 250

NAME:

COMPANY:

ADDRESS:

CITY: STATE: ZIP:

PHONE: FAX:

E-MAIL:

Payment: Check enclosed (please make out to NAMI New Jersey )

Credit cards accepted online. Visit www.naminj.org

Once this form is received someone will contact you to regarding the artwork for your logo. The
benefit of confirming as a sponsor by 12/10/2011 is guaranteed inclusion in all printed materials
(walker donation collection forms, posters, etc.). Regardless of confirmation date, all sponsors will
receive recognition on the NAMI New Jersey website at www.nami.org/walks. Please contact us if
you are interested in providing “in-kind” donations (goods and/or services) in lieu of monetary
sponsorships.

Aruna Rao (WALK Manager)
1562 Route 130, North Brunswick, NJ 08902 Ph: 732 940 0991, info@naminj.org, www.naminj.org
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SPONSORSHIP OPPORTUNITIES

Presenting Sponsor $10,000

Sponsor listed as Presenting Sponsor of the Walk on the front cover of all walker/sponsor
brochures and on event posters

Sponsor’s name and logo printed prominently at the top of the back of the Walk T-shirts given to
volunteers and walkers

Sponsor’s name prominently mentioned in all press releases produced for the event

Sponsor prominently recognized in pre and post-event mailings to the NAMI (NAMI New
Jersey) friends and supporters

Sponsor prominently recognized at the pre-event Kickoff Luncheon and post-event Awards
Reception for team captains and volunteers

Sponsor’s corporate banner may be prominently displayed at the start-end point of Walk
Sponsor may have an information booth/tent at Walk and the opportunity to develop
promotional campaigns tied into the event

Sponsor’s banner will be displayed at the Kickoff Luncheon

Sponsor’s name or logo will be prominently displayed on the Walk website (www.nami.org)

Major Sponsor $7,500

Sponsor’s name or logo placed on front cover of all walker/sponsor brochures and event posters
Sponsor’s name or logo highlighted on the back of Walk T-shirts given to volunteers and
walkers

Sponsor’s name prominently mentioned in all press releases produced for the event

Sponsor recognized at the pre-event Kickoff Luncheon and post-event Awards Reception for
team captains and volunteers

Sponsor’s corporate banner may be prominently displayed at the start/end point of Walk
Sponsor may have an information booth/tent at Walk and the opportunity to develop
promotional campaigns (that do not conflict with any being run by presenting sponsor of the
Walk) tied into the event

Sponsor’s name or logo will be prominently displayed on the Walk website (www.nami.org)

Gold Sponsor $5,000

Sponsor’s name and logo prominently listed in the walker/sponsor brochures and on the event
posters

Sponsor’s name and logo will be prominently placed on event T-shirt

Sponsor’s name included in a press release produced for the event

Sponsor recognized at the pre-event Kickoff Luncheon and post-event Awards Reception for
team captains and volunteers

Sponsor’s corporate banner may be displayed at the start/end point of Walk

Sponsor will have opportunity to have an information booth at Walk

Sponsor’s name or logo will be displayed on the Walk website (www.nami.org)



Kickoff Luncheon Sponsor $3,500

» Sponsor(s) will be prominently recognized as the presenting sponsor of the Walk Kickoff
Luncheon (to be held approximately 8 weeks before the Walk), on the Luncheon invitation, on
the Walk website, in pre-event mailings to team captains and volunteers, and at the Luncheon.
Sponsor(s) will also receive the recognition given to silver sponsors as listed below

Walk Wristband & Silver Sponsor $2,500

Sponsor’s name and logo prominently listed in the walker/sponsor brochures and on the event
posters

Sponsor’s name and logo will be prominently placed on event T-shirt and on wristbands.
Sponsor recognized at the pre-event Kickoff Luncheon and post-event Awards Reception for
team captains and volunteers

Sponsor’s corporate banner may be displayed at the start/end point of Walk

Sponsor’s name or logo will be displayed on Walk website (www.nami.org)
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Awards Reception or Start-Finish Line Sponsor $1,500

» Sponsor(s) will be prominently recognized as the presenting sponsor of the post-event Awards
Reception (to be held approximately 6 weeks after the Walk) on the event invitation, on the
Walk website, in a post-event mailing to team captains and volunteers, and at the reception.
Sponsor(s) will also receive the recognition given to bronze sponsors as listed below

Bronze Sponsor $1,000

Sponsor’s name listed in walker/sponsor brochures

Sponsor’s name or logo printed on Walk T-shirts

Sponsor recognized at the pre-event Kickoff Luncheon and post-event Awards Reception for
team captains and volunteers

Sponsor’s name or logo will be displayed on NAMIWalks Web site (www.nami.org)
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Supporter $500

Sponsor’s name listed on walker/sponsor brochures
Sponsor’s name printed on Walk T-shirts
Sponsor’s name or logo will be displayed on the Walk website (www.nami.org)

Y VV

Kilometer Sponsor $250

» Sponsor’s name and/or logo will be placed on Kilometer sign that will be prominently placed
along the Walk route
» Sponsor’s name will be displayed on the Walk website (www.nami.org)

OTHER SPONSORSHIP OPPORTUNITIES

Special Sponsorship Recognition is also available for major donors of goods and services, depending
on the cash value of the donation. For more information on sponsorship opportunities, please
call Aruna Rao, Walk Manager at 732 940 0991.
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